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Spotlight On... College Cambria.

What is a Business Lasting
Power of Attorney?

Ways to make your business
more sustainable.

Reasons why you are missing
a trick not being on Instagram.

WELCOME to our new-look newsletter for you, our advertisers,
which is packed full of business articles and news! 

Each quarter we want to feature YOU and your business as the stars!
There’s news about our customers - the people behind the businesses,
awards, the cogs that keep the wheels turning behind some of the
area’s most successful businesses. 

There’s also lots of advice you can apply to your business if you’re not
already doing so, such as how to make your business more sustainable
and dealing with negative reviews online.

In addition there are tips for using Instagram for your business if you’ve
registered but you’re not sure where to start!

We welcome Marta from My Local Solicitor who will be informing
you about legal business matters, which this month focuses on
Lasting Powers of Attorney, something you may have heard of for
people but not for businesses. Make sure you give it a read.

If you want to be included in the next quarter get in touch with us
by emailing caroline@chesterhandbooks.co.uk with your news.
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No one wants to disappoint a customer or client, whether it’s
telling them a product they ordered is out of stock or that an
appointment has to be rescheduled. How they respond to it
will vary depending on how you inform them of the news
and in avoiding negative words they will take the news better.

It’s important though to always give a customer or client
as much notice as possible that you can’t deliver as you
said you would.

Secondly, a customer is likely to forgive one slip-up but
definitely not a second so when you do promise to do a
better job, make sure you deliver or even over deliver!
You could throw in a freebie or a discount for a future
purchase. Relaying bad news to a customer can go one
of two ways depending on your delivery and how you
put a positive spin on it.

Watch Your Mouth!

“We don’t have that product in stock.”

“Our product lines are constantly reviewed to
ensure the customer receives the best possible

quality and as a result you’ll receive a new to
market product as soon as they hit the shelves.”

TRY THIS

“Good news! We’ve just put some fresh food in the
oven and they’ll be piping hot and your order is the

first to be dealt with.”

“Your food order has only just been seen
and won’t be ready for a while.”

TRY THIS

“We can’t attend the appointment to measure up.”

“We pride ourselves on doing the best job possible
and to ensure this happens for you we want to

ensure we come to you at a time that a thorough
job can be completed so the end product is precise.”

TRY THIS

“Your delivery is going to be late.”

“We have had some delays at our
warehouse which are out of our

hands so your order is taking a little
longer to ship.You can expect your

order on (date). This is not the
customer experience we want to

offer our customers and we’re doing
everything we can to deliver your
item. Thanks for bearing with us.”

e

g

Here’s some of our best tips for cushioning the
blow for delivering less than desirable news…

TRY THIS
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Need something to get your
brain into gear this morning...?

See page 12 for the answers!

....We’ve got just the thing.
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Nunsmere Castle has won ‘Wedding Venue
of the Year’ at the Marketing Cheshire Awards,

well done to the team!

GREAT NEWS!

Get To Know
Our Customers

Becki Bell
Sales & Marketing

Executive

Your name, title and how long you’ve been at the
business.
Becki Bell, Sales & Marketing Executive, 18 months

Forward Builders USPs or what makes it good to
work for
Versatile roles, always something new to learn and
forever developing as a company.

A professional highlight of yours at Forward Builders
Increasing the audience reach for the company
across marketing channels, mainly social media.

We will eat all the biscuits but if I had to choose I
would say chocolate hobnob.

Favourite thing about being a part of
Forward Builders
Great team morale, we all support each other.

Dream holiday location for your annual leave
I have a few on my list, at the top at the moment is
South Africa!

Best professional advice someone has given you
You have to fail sometimes to be able to learn for
the future.

TV show you most look forward to crashing down
to watch at the end of your working day
Any supernatural series or a murder mystery
documentary! 

...

Have you got
something to say?
Get in touch today

g
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Understanding the impacts of work
(and HOW we work) on the environment
isn’t just good for the planet it’s good for
business  too. It can help save your
company money as well as do wonders
for your brand’s reputation as a 
responsible, sustainability-focused
company. 

Now it’s not about if our processes and
daily working is impacting the
environment, it’s about acknowledging
where we can help make a difference
to protect the future of planet, no
matter how small a change it may see.

Over 73% of millennials
say they prefer to buy
from sustainablE
businesses if they have a choice
which means your future customer is
aware that they can take their money
elsewhere, perhaps to one of your
competitors. 

Whilst price will always remain a main
driver of a customer’s final choice, that
company’s attitude towards the planet
is becoming increasingly important. 

The UK is aiming to achieve net zero
carbon emissions by 2050, a target
that is thought to be achievable with
the right education and steps in place,
for both people and businesses.

Ways to make
your business

more sustainable
• Monitor your business’s consumption
  by using a smart meter.
• Get an up-to-date EPC (energy
  performance certificate) for your
  premises. This will provide an
  assessment of your efficiency and
  show you where you can improve.
• If your building has lots of natural light,
  consider whether you need the lights
  turned on in your office all day.
• Use LED units if you do have the lights
  on all day, which are more efficient.
• Put your lighting and heating on a timer
  so nothing is being wasted whilst your
  office is empty. You could even fit
  sensors to switch lights off when there’s
  no movement in the office.
• Unplugging laptop chargers when they’re
  not in use is a small thing that can make
  a big difference over a long period of
  time.

REDUCE YOUR WASTE 

YOUR PACKAGING
• Seems an obvious point to make but
  always use as little packaging as
  possible, or even package several
  items in bulk where you can to
  save lots of individual packaging. 
• Print messages on your packaging
  where you can, urging the recipient
  to reuse it.
• When posting an item(s) use
  sustainable packaging, such as
  biodegradable packing peanuts,
  cornstarch packaging and organic
  fabrics. 
• Where possible use recycled paper
  and cardboard for all your packaging.

REDUCE YOUR CARBON
FOOTPRINT
• Check out an online carbon
  calculator to plan your
  environmental strategy in an
  efficient way.
• Invest in a local supplier to reduce
  the travel.  
• Look at companies like EcoAct that 
  will help your business achieve
  Net-Zero.

• Every business is different but most use
  paper and recycling all unwanted paper,
  card etc is an obvious first step.
• One of the greenest ways to reduce your
  carbon footprint is to purchase recycled
  paper. It uses less energy and water and
  the way it’s made means less carbon is
  produced than non-recycled paper.
• Purchasing refurbished technology can
  not only help you save money but is
  also better for the environment.
  Contrary to many cynics, the tech
  has to pass various tests before
  selling.
• Recycle the technology you are
  replacing by using a specific source
  that will dispose of them correctly,
  ensuring no  toxic waste spillages
  go into the environment.
• An alternative to recycling is to
  donate the old devices to a local
  cause or charity that will be able
  to use them.

So where does your
business start in making
more sustainable choices?
REVIEW YOUR ENERGY
• Switching to renewable energy and
  install eco-efficient lighting.

ISSUE 5
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Recommended Business Book of the Quarter

The Golden Circle

However, most organisations work from the outside in, the best and
greatest organisations work from the inside out.

Apple make computers, lots of other companies make computers that
work just as well, a marketing message from Apple could say:

“We make great computers, they are beautifully designed, simple to use
and user friendly” Do you want to buy one? That’s the outside in way, not
very inspiring.

What Apple actually say to you is “Everything we do, we believe in
challenging the status quo. We believe in thinking differently. The way we
challenge the status quo, is by making our products beautifully designed,
simple to use and user friendly. We just happen to make great computers.”

Reviewed by:
Allan Paterson
Technical & Development Manager
F. Bender Limited

Where to buy 

Amazon UK 
Paperback: £7.69
Kindle Edition: £7.99
Audiobook FREE

START WITH WHY?
How Great Leaders inspire everyone to take action By Simon Sinek

WHAT
Every organisation on the planet
knows WHAT they do. These are
the products they sell or the
services the offer.

Do you want to buy one?
The message of the book is, think in a different way (if you are not already
doing so). By starting with “Why” you could change your company from
good to great and Simon Sinek’s book is a good place to start your new
journey to better results.

Simon Sinek

This is a key point in this excellent book, businesses that are built to last,
start with a why?

So why are you in business and why do so many businesses fail, others
just trundle along one month to the next, doing the same thing and
others, consistently outperform their rivals, year after year? Even though
their rivals have the same access to the labour pool, the same access
to information and the same access to government grants and support.

They have a It’s a differentiator that far too many business
owners miss.

So, what is your Why? What is your purpose? What’s your cause?
What is your belief?

Why does your company exist? Simon explains there is a golden circle
(see below):

WHY
Very few organisations knows
WHY they do what they do. WHY
is not about making money. That’s
a result. It’s a purpose, cause or
belief. It’s the very reason your
organisation exists.

HOW
Some organisations know HOW
they do it. These are the things
that make them special or set
them apart from their competition.
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“The business has been running for
over 6 years now, since January 16.
It started as just one physio (me!),
renting a room in a fitness studio..
and has just gone from strength
to strength.

Aims of CoActive, where it’s based
and who can access its services.

“The aim of CoActive Physio has always
been to provide our clients with easily
accessible, high quality health care.

”We have a range of services and
professionals on board. Our moto is
"acting together to achieve your health
and fitness goals" and we follow that
closely.  

“We are based in Vicars Cross, Chester
and anyone can access our services.
We are covered by BUPA and AXA for
insurance clients, we accept self-referrals
and also GP/consultant referrals.” 

A professional highlight of yours at
CoActive

“Seeing how the successful
inter-professional working relations
have developed, and continue to grow,
amongst our team members.

”This just highlights how bringing different
disciplines together under one roof can
truly benefit our clients. And I'm very
proud of how our team have coped during
the pandemic and continued to offer our
clients the care they need.”  

Team’s/your favourite snacks for the

“I'm afraid we are all boringly healthy...! 
But at Christmas there are always more
exciting treats lying around from our
lovely clients.”

Name:
Title:
Business:

Sarah Stewart MSc MCSP MAACP 
Senior Chartered Physiotherapist and Clinic Director
CoActive Physio

A conversation
with...

Favourite thing about being a part of
CoActive

“Being able to the job I trained to do
without restrictions of time and targets,
helping clients recover from injury, post
operatively, and regain full fitness and
health.

“It frees up my time to focus on the physio
side of things and Deborah keeps on top
of the administrative and accountancy
tasks specifically dealing with health
insurance companies.

”I didn't realise how much I was trying to
do myself until I started handing it over
to someone else - so yes definitely a
great piece of advice! Only took me 6
years... but better late than never.
Also means I get more quality time with
my family so win win!”

FACTS
ABOUT
TAX!

“Also helping clients manage their long-term
chronic conditions. In private practice we
have the luxury of being able to see clients
as often as they need. 

”We have a lot of longstanding clients who
have been coming to us for years, as well as
newer clients and every person is different
which makes the job so interesting!

“I love the positive feedback we get, and it is
so rewarding when you see your clients
getting better. I also love our new clinic - it's
a great space to work from.” 

Dream holiday location for your annual
leave

“That's a difficult one! Currently we are loving
our staycations and are heading off to
The Isles of Scilly next month which is one
of my absolute favourite destinations.
If you have never been, then the island of
Tresco is a must visit - just beautiful.” 

Best professional advice someone has
given you

“Take someone on
to help with running
the business...

Best thing I did was
bring in our new
practice manager”.

“TV show you most look forward to
watching at the end of a long day!

“With a 4 year old at home I'm afraid we
are limited to the likes of In The Night
Garden and Peppa Pig! But I do love a
good comedy panel show to unwind to.”

Yeah, yeah we
know, tax can be
boring and something we all push to
the bottom of the to-do pile but it has
to be dealt with and dealt with properly!

Any business should be up to date on
tax (www.gov.uk/browse/
business/business-tax) and
for the most part things run smoothly.

But occasionally HMRC can launch
enquiries into any business. An
average length of an enquiry is 17
months. 

This may be random or be targeted
but whatever the reason, if an HMRC
investigation believes you have acted
carelessly they can go back through 6
years of accounts. In the event that
they believe you have deliberately
submitted inaccurate accounts they
can go back as far as 20 years.

Tax owing from previous years can
increase significantly due to
compound interest.

The Government will potentially be
upping the number of investigations
they do into tax evasion due to the hole
of debt left after the pandemic, so the
advice is to consult an accountant who
can review your accounts and always
keep  your bookkeeping up to date. 



ANNIE’S ADVICE CORNER

Anne (Annie) Jennings
Director of Sales & Marketing
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...
They’re one of the largest providers
of education and training in Wales
and the North West with an
excellent reputation for skills delivery
and strong relationships with local,
regional and national employers.

They work with businesses of all sizes
delivering high quality, flexible training
and development which meets the needs
of industry. 

The Cambria for Business team provides
a single point of contact for employers,
helping to identify your training needs and
supporting businesses to reap the benefits
that this investment can bring. The team
will tailor the services to suit your
individual needs, budget and objectives.
They have a wealth of cross-industry
knowledge, which they use to help inform
and advise businesses on the best training
solutions available and potential sources
of funding. If you are a levy paying company
they can support you in maximising your
drawdown both in England and Wales.

They offer accredited training and
development in a vast range of subjects 
from accounting to health and
social care, IT, engineering and more.
For a full list of subjects please visit
www.cambria.ac.uk/business

Apprenticeships are an excellent way for
businesses to recruit the talent and skills
needed for the future of your business.
Training apprentices is more cost effective
than hiring pre-skilled staff, leading to lower
overall training and recruitment costs.

National standards and qualifications
linked with hands-on training and
development means apprentices are well
trained and productive. Apprenticeships
create a more responsive, motivated
workforce with the key skills and
experience your business needs.

Higher Apprenticeships are a great
alternative route to achieving higher level
qualifications. They are a nationally
accredited work-based programme
designed to meet employer needs
to build a well-qualified workforce.
Many Higher Apprenticeships include
Degree, HNC and Foundation degree
programmes, others include higher level
professional courses such as AAT and
ILM. They allow learning at degree level
with subsidised tuition fees and the
opportunity to earn as you learn.

process. Using national recruitment portals,
in combination with their own
Job Shop Initiative, you can feel confident
you will find the right person for the right
opportunity. Email: jobshop@cambria.ac.uk 
Or visit: www.cambria.ac.uk/job-shop

Cambria for Business can help you

motivated workforce which will
contribute to improved productivity,
high performing employees and business
success. Whether you are looking to
recruit and train apprentices, develop
new staff, upskill current employees
or develop leadership and
management, they have a wide range of
training and bespoke packages to suit
your business needs.

Their highly experienced Employer
Engagement Team can offer support and
guidance through the whole recruitment

Cambria is one of the largest professional
development providers in the region,
partnered with well-known accreditors such
as ILM, AAT, CIM, CIPD, PRINCE2, NEBOSH
and IOSH. Many professional development
courses are taught at their facility in
Northop - Cambria Business School.

The Business School is a modern,
interactive learning environment set in a
stunning location, delivering all levels of
professional development training. Their
staff have an extensive range of expertise
and experience within the commercial and
public sector and they have a strong
reputation for delivering academic
excellence on many of their courses. They
deliver innovative and interactive training
sessions which are designed to fully engage
and motivate delegates and to develop
them to their full potential. 

www.cambria.ac.uk/business



to lead the next phase of the care village
operator’s expansion as it prepares to open
a pioneering intergenerational care village
on Chester’s City Road, this summer.  

This summer will see Belong open its
first intergenerational care village in
Chester, featuring an on-site children’s
nursery fully integrated into the village
model.

Recruitment is ongoing, with
opportunities for support workers (at the
village and home care in the community),
nurses, catering, housekeeping and
administration.

Belong specialises in supporting people
with dementia, and 24-hour care is provided
in extended family-sized households, with
modern open plan layouts specially designed
around the needs of people with dementia.

There are more than
25 million Instagram
business accounts and
more than $7 billion was
spent on Instagram
advertising last year so
it’s clear that brands are
investing their time and
money in Instagram.
Here’s our simplest reasons why you
should consider joining…

1. Customers expect you to be
    there

No matter whether you’re a B2B or B2C,
a vegan café or a local building group, 
there’s a place on Instagram for your
business.

People might find you by specifically
searching your name or find you via
hashtags relating to your business or
location, but however they find you the
good news is they have found you and
chances are they want to engage with
you in some way.

Even if you don’t want to be a regular
poster on Instagram you should at least
create an account so no one else (such
as a competitor) uses your business
name and add your website, phone and
location.

You could also add a few images that
show the essence of your business, such
as one of your logo, products, the team,
where you’re based, any vehicles with
branding on or even of something fun
such as images of any cakes you’ve
been enjoying in the office or if you
have an office pet!

Bottom line is at the very least bag the
username and add your contact details. 

5 Reasons why
you’re missing
a trick not
being on
Instagram

4. Your competitors are on
     there

By not being on Instagram and your
competitors appearing you’re 
immediately giving them an edge. It’s
not just about the Instagram platform,
it’s also the bigger picture.

So when someone Googles your
business it’s great for SEO purposes to
be on Instagram because this profile will
show in the results as well as your
website, Facebook account etc.

5. It’s free!

Why wouldn’t you? It takes little time to
set up and gives you the opportunity to
reach a whole new community of people
who may not see your brand otherwise. 

It may take a little time to find your way
with using it (see our articles on 24
hints when using
Instagram) but as with
any platform you’ll soon
find your groove!

You can of course pay
for adverts (across
Instagram and Facebook
or either/or) which will
achieve a greater more
targeted reach.

PAGE
12

2. Your happy customers can
     tag you

It’s always nice to know when people are
pleased with your work or happy with one
of your products. Being on Instagram
means that if a customer wants to tell
their followers about you and how
impressed they are, then they can tag you
using your handle (like a username) and 
you can...

a. feel pretty pleased that someone
has enjoyed your product so much
they took the time to tell the world and;

b. share with all your followers,
some of whom may be future
potential customers!

This type of review is
social media gold and you
don’t want to miss it.
3. It’s another potential shop
    front

If your business is product based, you can
share an image of them which contain a
link. This link will take users to a shop within
Instagram which then links directly to your
website to purchase.

It’s a great way to lead more traffic to your
website using aspirational images with all
the product info included.

You should be aware that this product info
comes from catalogues you create in the
Facebook business page so you do need to
create this first in Facebook.

It’s also worth mentioning that you need
a personal Facebook page to create a
Facebook business page.
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Specialist dementia care provider,
Belong, has appointed Martin Rix
as its new Chief Executive,

Belong appoints new Chief Executive
ahead of Chester opening

They have now completed the new-build phase
of the transformation project resulting in a
modern, purpose-built theatre and performance
space for arts and culture in Ellesmere Port.

The new venue will be one of a handful of specialist
spaces dedicated to the children and young people
across the country and a fantastic new resource for
Ellesmere Port and the wider region.

As well as a state-of-the-art theatre, the interior has
been transformed into open plan; light-filled spaces
which includes a community café, terrace and
workshop spaces which will offer range of cultural
activities, over-looking beautiful Whitby Park. 

The Action Transport Theatre prepares to open
their doors to the newly transformed Whitby Hall!

The completion of the build phase marks the end
of the major part of the project which has been
funded by Cheshire West and Chester Council and
Arts Council England, providing a stronger platform for
nationally recognised, resident company Action Transport
Theatre as a specialist theatre company, making
professional work for, by and with children and young people.

As part of the capital programme, the scheme has also
addressed a range of issues which had brought the
much-loved historic hall into disrepair.

The impressive makeover includes a new roof, windows,
and flooring and a new layout that has breathed new
life into the hall allowing people to flow through
the public areas and into the surrounding park
including the rear gardens.

The final 3 months of the scheme (now underway)
includes a technical fit-out by Stage Electrics & Audience
Systems and exciting interior design work which is being
led by Hannah Wehbeh known for her interior design
work at Chester’s STORYHOUSE.

Over the coming months a new brand and website for the
venue, will be released to complete the project.

Action Transport Theatre are looking to bring back Family Film Club this summer - and they need your help!

that is suitable for SEND/neurodivergent children too. Up to 500 children and their families will be invited to grab

Martin Rix, Chief Executive

designed around the needs of people with
dementia. All employees working in Belong
villages are trained in dementia awareness,
from domestic assistants through to
bistrostaff.

Belong Limited is a charitable organisation,
operating villages with a range of care,
housing and support options for older
people, as well as extensive amenities in
the village centre.

These include bistro, hair salon, specialist
exercise studio and function rooms.
People can choose to live independently
in a Belong apartment or within a
supported 24-hour care environment.

Rix joins from Norfolk-based Norse Care,
where he was Chief Operating Officer, with
responsibility for services in 36 care homes
and housing with care schemes.

He brings experience of overseeing
specialist dementia and nursing settings
and managing operations supporting
around 1,600 residents and tenants 

and a similar number of employees.  

He brings experience of overseeing
specialist dementia and nursing settings
and managing operations supporting
around 1,600 residents and tenants and a
similar number of employees.  

Speaking about his new brief, Rix said:
“Belong villages are a leading light within
the sector, making a significant
contribution to driving standards and
creating opportunities, particularly for
people with dementia.  

“With a number of new villages close to
completion, it’s a very exciting time to be
joining the organisation, and I’m looking
forward to working alongside an
incredibly dedicated and talented team of
people as we continue to innovate into the
future.”

to lead the next phase of the care village
operator’s expansion as it prepares to open
a pioneering intergenerational care village
on Chester’s City Road, this summer.  

This summer will see Belong open its
first intergenerational care village in
Chester, featuring an on-site children’s
nursery fully integrated into the village
model.

Recruitment is ongoing, with
opportunities for support workers (at the
village and home care in the community),
nurses, catering, housekeeping and
administration.

Belong specialises in supporting people
with dementia, and 24-hour care is provided
in extended family-sized households, with
modern open plan layouts specially
designed around the needs of people with
dementia.
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What is a Business
Lasting Power of Attorney

(BLPA) and why are we
raising awareness of it?

Why not just let the Court
deal with things? 
If you have not put in place a BLPA and
lose mental capacity, then a “Deputy”
would need to be appointed by the
Court of Protection.

mls my local solicitor®

Call My Local Solicitor on 01244 478 730
for a free no obligation chat.

Alternatively head to their website
www.my-local-solicitor.com. 

You can also find them on Facebook by
searching ‘mylocalsolicitorltd’.

A Business Lasting Power of Attorney is a legal document that allows a business owner
to appoint someone they trust (an Attorney) to make business decisions for them if

they are unable to act themselves (for example because of illness or a car accident).

I don’t have an LPA for my
business. Why is this risky? 

If you are unable to make business
decisions due to illness or accident,
unless you have appointed a ‘Business
Guardian’ to deal with your business
during your absence, the cost and
disruption to your business could be
enormous. 

Important:
If you are one of the directors in a
limited company, you should consider
appointing a Business Guardian as
your fellow directors are no longer
allowed to remove you from decision
making due to the lack of mental
capacity which often brings matters
to standstill.

This is a very costly process but more
importantly it takes on average 6 -12
months to get someone appointed by
the Court.  The business owner would
have no input into the selection and
appointment of the Deputy and how
the Deputy runs the business. 

Okay, it sounds like a
reasonable thing to have,
but what’s in it for me?

There are several advantages to getting
your business’s legal basics in order.

Although, BLPA is mostly used in the
event of a business owner losing
mental capacity, it can also be used
(with the owner’s permission) while
they are fit and healthy but want
someone else to look after their
business for a while (long holidays,
succession planning, testing how
children cope with running the
business etc). 

BLPA can become a very useful tool
and as such it affords flexibility to
business owners. When a valid
BLPA is in place business owners
send clear signal to their investors
and clients that if anything
unforeseeable happens to them, as
far as they are concerned, it is
business as usual. 

Most importantly BLPAs provide
the business owner’s family and
employees with peace of mind. 

Is an LPA for business
tax deductible? 
Absolutely, obtaining a business
LPA is a valid business expense. 

So, how does it work? 
Creating a BLPA with us is easy! It starts
with a mini business audit which usually
takes one hour.

We will take your instructions, advise you
accordingly and draft the relevant
documentation. We will also provide the
necessary certificates and help with
execution of the prepared documents.

If required, we will also apply for the
registration of the LPA on your behalf.

Marta Williamson

Appointing a business Attorney, which I will refer to as a ‘Business Guardian’, means
that even if something unforeseeable happens to the owner of the business, the

company can still legally function until the owner/director gets better.

• The business’ bank account could be
frozen leaving your employees,
suppliers and other outgoings unpaid. 

• An overdraft could be recalled and the
ability to enter into future contracts
could be lost. 

• The existing contract could be void or
voidable making the company open to
legal challenge. 

• Confidence in your business could be
lost very quickly affecting future
business relationships. 

For example:

What if I change my mind about
the person appointed to be my
business Guardian? 

BLPAs are very flexible documents. You can
specify when and how you would like your 
‘Business Guardian’ to act. You can cancel
your existing BLPA and/or create a new one
at any time providing you have mental
capacity.

My Local Solicitor

This article is intended to provide a general
overview and is not a substitute for professional
advice.
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Can you
remember

 an online ad
you've seen
 recently?

Let’s face it – we’ve become a society where a huge
proportion of our lives are reliant on online whether it’s
our banking, organising our calendars, booking trains, or
using social media.

This is reflected in the amount of ads people are
targeted with when they go online, be it Facebook ads,
pop up ads on news sites or cookies that track your
browsing activity to try to encourage you to finally make
that purchase.

As a result, digital space has become incredibly
saturated with ads and people can often question the
integrity of online ads, worrying they’re spam. Customers
can be wary of clicking on anything they’re not fully
trusting of in fear of having their data stolen or
downloading viruses. 

It’s become complicated to navigate an online world
unless it’s brands you’re 100% familiar with and trust is 

  vital when it comes to persuading someone to make
 that all important purchase. 

Like most things in life, marketing is at its most
successful when a multimedia strategy is in place. Print
marketing is an effective way to reach, engage and build
that all-important trust. 

Print adverts often lead a customer online to gather
more info, either from their website or their social media
accounts and ultimately to make a purchase. 

Research proves that combining a full marketing-mix
makes for the most successful campaigns. They drive
higher response rates rather than using digital-exclusive
adverts.

Research shows that people read more slowly when it’s
on paper, they retain more and have higher recall rates of
what they’ve seen or read. 

Web pages often have as little as 15 seconds of people’s
attention before they go elsewhere compared to an
average of 43 minutes spent reading a magazine. That’s
a TINY window of opportunity to make a big impression!

In print, you’ve got the readers time and a bigger space
than your typical digital ad to explain your business’s
USPs and engage the reader with detailed information in
easy-to-read chunks.

The same can’t be said for online where we’re literally
bombarded from left, right and centre with words,
photos, ads, pop-ups; our eyes and brains struggle to
know what to focus on. 

There one second and gone the next! Ask yourself – can
you remember an ad you recently saw whilst scrolling on
Facebook? No, us neither. 

Print is tangible; you can hold it, spend time deciding
whether this is a company who can fulfil my needs as a
customer, do I trust them with my money? Unlike reading 

the bright colours, smelling the
ink, hearing the pages turn and even feeling the weight
of the paper as you hold it.

Creating a cohesive portfolio of printed publications
integrated with a strong digital presence ensures your
campaigns are as strong as possible.

Using print doesn’t mean you abandon online – use
interactive elements on your literature such as QR
codes, include social media icons and bring stats to life
with infographics.

So when you’re considering where
to invest your next advertising budget,
don’t overlook the power of print.

magazines or brochures online, print evokes all the
emotions, such as 

WANT A WINNING MARKETING
CAMPAIGN? DON’T PULL ALL
YOUR EGGS IN A DIGITAL BASKET...
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1.Have a content plan for posts that can be scheduled ie. seasonal offers or campaigns.
 

2. Use colourful, engaging photos that make people stop scrolling.
 

3. Pose a question to your audience to encourage a conversation and dialogue.
 

4. Tag products in your images/videos that link to your shop and then website.
 

5. Use hashtags that are specific to your industry or even location.
 

6. Use a teaser in your post narrative to intrigue your audience.
 
 
 
 

 
 
 

7. Tag (their @ name) collaborative businesses in posts where you’re working together.
 

8. Share your posts to your ‘stories’ as well as your feed.
 

9. Include a link in your ‘stories’ to a relevant page on your website.
.

10. If someone tags you, share it on your ‘stories’.
 

11. Use the free business account analytics to gauge what works and what doesn't!
 

12. Include relevant emojis but not too many. Remember you want your account to be professional.
 
 
 
 
 13. Want people to call you? Want to make a sale? Include a call-to-action telling people that.

14. Keep it balanced – it doesn’t always have to be industry related content. Informal
posts are fine too!

15. Add a brand hashtag in your bio to encourage engagement.

16. Add a link to your Instagram account from your website and emails.

17. Research ‘Reels’ and look at making moving content. There's plenty of free YouTube tutorials.

18. Remember that unlike Facebook links don’t work in an Instagram post.  

19. Cross-post your Instagram and Facebook content. This can be done automatically in your settings.

20. Always use your own images. Do not be tempted to steal or use watermarked images.

21. Use Business Suite in Meta (Facebook) to schedule posts and free up your time!

22. Play around with filters on your photos - only use ones that show you in the best light!

23. Don’t use images with graphics or text on them. Keep it clean.

24. Sign up to newsletters that inform users on Instagram updates. We like the Later.com ones.

 
FOR USING INSTAGRAM
There's  global Instagram users currently, including millions of
business accounts. If you've set up a business account, are you wondering
where to start?

Here’s 24  tips on how to post, engage and get leads on Instagram...

DINGBATS ANSWERS 1. Forget it 2. Jack in the box 3. Somewhere over the rainbow 4. Back door 5. Read between the lines
6. Blood is thicker than water 7. Bee line 8. Cancelled cheque 9. Once upon a time 10. Good looking 11. Try to understand 12. Downtown

13. Bump in the night 14. First aid 15. One in a million 16. Apple pie 17. Ice cube 18. Rocking around the Christmas tree
19. Think outside the box 20. Six feet underground 21. Won by a nose 22. Too big to ignore 23. Half baked 24. Neon lights


